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LOGO INTRODUCTION

LOGOTYPE

INTEGRATED PICTOGRAM

LOGO

The R2M Solution logo is a horizontal 
mark composed of a logotype based 
on the acronym R2M, created using a 
custom, uppercase sans-serif typeface 
with compact geometric forms.

Inside the central letter, two opposing 
directional arrows are integrated, 
forming the brand’s pictogram.

The composition is completed by a 
horizontal curved line positioned below 
the logotype.

Beneath the main logotype appear the 
payoff “Research to Market,” set in a 
smaller size, and the denomination 
“Solution.”
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CLEAR SPACE

X

The clear space of the R2M Solution 
logo is defined using the variable X as 
the unit of measurement, corresponding 
to the height of the word “Solution.”
A minimum clear space equal to X must 
be maintained around the entire 
perimeter of the logo on all sides, in 
order to ensure proper legibility and 
preserve the visual integrity of the 
brand.
No graphic elements, text, or other 
logos may be placed within this area, as 
they could interfere with the perception 
of the logo.
The clear space rules apply to all logo 
applications and sizes.
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MINIMUM SIZE

Print
25mm

HORIZONTAL LOGO PICTOGRAM

The minimum size of the R2M Solution 
logo is determined based on the 
legibility of the secondary textual 
elements, particularly the payoff 
“Research to Market.”
The logo must not be reproduced at 
sizes that compromise readability.
Below the established minimum size, 
only the version of the logo without the 
payoff is permitted.

Print
10mm

Web
150px

Web
70px
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COLOR PALETTE

PRIMARY COLOR PALETTE

SECONDARY COLOR PALETTE

The R2M Solution logo color palette 
consists of three institutional colors.
The intense brick red represents the 
primary brand color and is used for the 
logotype and main elements.
The dark burgundy is intended as a 
secondary color for chromatic 
variations and supporting applications.
The dark petrol blue is used for 
complementary textual and graphic 
elements, such as the payoff and 
accompanying graphic signs.
The palette must be applied 
consistently and in a controlled manner, 
respecting the defined color hierarchies 
to ensure visual uniformity across all 
logo applications.

COLOR 1

C: 22%

M: 94%

Y: 78%

K: 14%

R: 176

G: 41

B: 48

#b02930

COLOR 1

C: 31%

M: 91%

Y: 73%

K: 41%

R: 125

G: 37

B: 42

#7d252a

COLOR 2

C: 72%

M: 55%

Y: 45%

K: 40%

R: 67

G: 78

B: 88

#434e58

COLOR 2

C: 78%

M: 59%

Y: 49%

K: 50%

R: 51

G: 64

B: 73

#334049
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LOGO USE

The logo is available in three color 
formats: CMYK, RGB, and negative.
The logo may be used on either white 
or dark backgrounds.

FULL COLOR (CMYK e RGB) NEGATIVE
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TYPOGRAPHY

Poppins is adopted as the institutional 
typeface for all R2M Solution brand 
communications.
It is a geometric sans-serif font used for 
informational text, headings, and 
communication materials in both digital 
and printed formats.
The use of the Poppins font ensures 
typographic consistency, readability, 
and visual uniformity across all brand 
applications.

ISTITUTIONAL TYPEFACE: POPPINS
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INCORRECT USE

The logo must be reproduced in 
accordance with the specifications 
outlined in these guidelines. Incorrect 
use may compromise brand recognition.
Below are some examples of improper 
logo usage.

Do not alter the size or arrangement of 
the elements.

Do not use the logo on colored 
backgrounds not specified in this 
guideline.

Do not modify the logo colors.

Do not place the logo on images that 
compromise its visibility.

Do not apply colored outlines.

Do not distort the logo; always 
maintain the original proportions.




